WINE.COM BUYS RIGHTS FOR EVENTS
IT SIGNS 10-YEAR DEAL WITH NON-PROFIT 
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San Francisco online wine retailer Wine.com has bought rights to be the exclusive retailer for Wine Brats, a non-profit wine event organization that has 400 annual events throughout the country. 

Wine.com paid $250,000 for the 10-year deal, which is expected to have some benefits for Wine Brats too. 


Wine.com once hoped to become the world's largest wine retailer. But like many other dot-coms, it crashed after spending too much money on advertising and failing to circumvent the nation's complex liquor distribution laws. 

Wine.com now is focusing its efforts on the gift and events markets. It employs 32 people and hopes to be profitable by the end of this year. 

A new management, under Chief Executive Peter Ekman, began targeting the gift market last year. The company is downplaying an emphasis on fine wines and auctioning, something it had looked at closely last year. 

The most recent move includes the hiring of Jonathan Sebastiani, an industry scion, and former president of Viansa Winery & Italian Marketplace, one of the top five wine tourist attractions in Napa Valley. Sebastiani is credited with boosting visits to the winery by hosting events and publishing a winery magazine. He also co-founded Wine Brats, which has 28 chapters in nearly every major U.S. city, and 45,000 active members. 

He joins Wine.com as managing director, business development, and will soon launch a series of events in cooperation with Wine Brats. 

Wine Brats expects to benefit because wineries that sell through Wine.com may be willing to pay more for sponsoring Wine Brat events, Ekman said. 

''I want Wine.com to be the company that brings the wine country lifestyle to everyone's home,'' said Ekman. 

Ekman said the partnership with Wine Brats will help Wine.com develop its wine-club concept, helping customers build their wine cellars, and creating closer ties with wineries featured at Wine Brats events. 

